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KYPIA 2ZHMEIA

AvaAuon Swadiktuakning dung Ko a§loAoynong tng EAAadag (Okt. 2024 — Map. 2025)
Mo tnv Xelpepvn mepiodo (OktwppLog 2024 — Maptiog 2025), n avaiuon Twv dedopévwy Tou cUAAEXBNKav armod To Stadiktuo kat Ta Méoa Kowwvikng AKTUwonG, avadeLlkvUEeL
Ta KUPLA onUEla OXETIKA e TNV Stadiktuakn dprApn tng EAAadag kat tnv afloAdynon TnG TOUPLOTIKNG EUMELPLAG.

. sEs)\Lf,n ™G Stadiktuakng NG tng xwpog He Baon tov deiktn NSI (Net Sentiment Index)

E€etalovtag tn Xxelpuepvn 0elov cUVOALKA Kot pe Baon tov deiktn NSI, n EAAada (59) katatdoostal otnv tEtaptn B€on peta tnv Kpoatia (72), tnv
MoptoyaAia (61), tnv ItaAia (61). Ztnv tTeAevtaia B€on katatdoostal n loravia (47).

*  Metagl Oktwppiou 2024 kat Maptiou 2025, o deiktng NSI EAAadac napouciace otabepn BeAtiwon, avepxopevog amnod 44 tov Oktwpplo o 71 tov
AsképBplo, mpv pelwBel otadlakd o 56 tov OeBpoudplo kat avakaupel og 67 tov Maprio.

* O &eiktng NSI yia Tnv ABrjva (56) mapouciaoce peyaAUTePEC SLOKUUAVOELG: HELWONKE amo 44 twv Oktwpplo os 38 tov NoéuPplo, avékappe os 76 Tov
AskéUPpLo, oTn cUVEXELA PeLwBNKe amotopa og 26 tov OeBpoudplo, mpv avakapel oe 73 Tov Maptio.

*  Hmtwon tov OePpoudplo CUVOEETAL PE PLa OELPA YEYOVOTWY otnv ABrva kat tnv EAAada ouvoAkd, cupmepNaBAVOUEVWY TWV OELCUWYV OTN Zavtopivn
Kol TwV SLadNAWOCEWY TTOU CUVEEOVTAL LLE TNV ETIETELO TOU 018NpodpopLkol ducTtuxnuatog ota TEUMN.

* To MEPLEXOUEVO TWV SLASIKTUAKWY CUINTAOEWV

* O MOALTIONOG MAPEUELVE TO KUplapxo BEpa 6oov adopd Tov OYKOo Twv oulNTHOEWV 0TO SLadiKTuo KaTd TN XelLepLvA epiodo, EemepvwvTaG ONUOVTLIKA
OAEG TIG AAeG Katnyoplec. Qotooo, kKatéAafe povo tnv tpitn B€on (NSI 85) wg nmpog tn Betikn avtiAnyn.

*  HTlaotpovopia (NSI 89) kaw n dho&evia (NSI 89) avadeixBnkav wg ta Bépata pe tn BeTikodTtEPN avtiAnyn mapd to yeyovog ot n Ohoevia
OUYKEVTPWOE ONUAVTLKA ALlyOTEPEC avadOpPEC.

*  H Bwowotnta napouvciace avodikn taon (NSI 76) mBavotata xapn o€ EMITUXNUEVEC MPWTOBOUALEC Bliwaolpotntag, onwe n Staxeipton Twv amofAntwv
01O vnot tNG THAOU - aAAQ cuveXLeL va TTAPAUEVEL Eva BEUA LE CUYKPLTLKA TIEPLOCOTEPEC OPVNTIKEC avadOpPEG.

* Q¢ mpog Ta BEpata Twv SLadIkTuaKwVY oulNTRoewWV £L8LIKOTEPA, AdOPOUV OTOV TTOALTLOMO, TN PBLWOLLOTNTA KOl TL( AUOEVTIKEG TOTILKEG EUTIELPLEC
tpododotwvtag pe OeTIKEG LoTopleg TN PN TG XWPAC. EvOelkTiKa, Kataypadnkav BeTIKEC avadopEG yla TN YyaoTpovouia ( TTX YUOTPOVOILKEG
TEPLNYNOELG otnv ABnva, Moptn Tpoudag otnv Kalaumaka), yia mopadootakoug mpooplopous (ry NaAwd MoAn tng =avong), yia tn ¢povon (my nelomopia
otnv Avépo), yla TNV mpoodo tng xwpog os Bpata Bliwaotpotntoag ( myx eupwnaikn BpaBeuaon g TRAou, véeg ocuvepyaoieg pe tn MaAAia kot tov Kavada
yla thv aneAeuBepwon deddpviwv og éva eAANVIKO Kataduylo oto Awyaio MNéAayo)

Period of analysis: Oct. 1st, 2024 - March 31st, 2025.
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*  Baoel tng avaiuong, ot SLadKtuakEG oulntrnoelg mou ennpealouv apvntikd tn ¢Rpn tng EAAGdag e§akoAouBolv va EMIKEVIPpWVOVTAL KUPLWGE OE
nepBarloviika ntipata kot puoikd pavopeva (rmy oslopol otnv Zavropivn, MANUUUPeG otnv Napo kat tn MUkovo, €peuva oTov TUBUEVA TNG
BaAlaocoa oto Calypso Deep nou anokaAue upnAad enineda OAAACOLWY ATTOPPLUUATWV).

Me Baon tig afloAoyrioslg os TouploTika sites (online travel agents, travel review sites kAm.), ta KUpLa onpeia £xouv wg e€NG:

* H a&loAoynon tng epmnepiag
* To eninedo kavomnoinong yta tnv EAAada mapépeve moAv uPnAo (9,2) kat uPnAotepo amnod tnv Babuoloyia tng Eupwnng cuvoAwka (8,9).
*  AvKal 0 OyKOC TwV afLoAOYNOEWV UELwONKe petd Tov OKTwRpPLo, Ta enineda tkavonoinong napépewvav vPnAd o OAOKANPN T XWPEO — N CUVTPLUTTLKN
TAELOVOTNTA TwV TTepLPePeLwY €xel Babuoioyia toulaxiotov 9,0 -cuunepthapBavopévng tng ABrvag, n onola mapouciaoces otabepad uPnAn anoddoon
(9,2) ka®' 6An TN dLapkela TNE XaNANG tepLlodou.

 Ta EMUEPOUG CUCTATLKA TNG EUTELPLOLG
*  OLTOATLOTIKEG EUMELPLEG CUVEXLOAV VO €XOUV TNV KOAUTEPN emiboaon og eBVLKO emimedo, pe kopudaia Babuoloyia 9,4, akodouBolpeveg anod tnv
eunelpla otn BaAaooa (9,2) kal tn yaotpovouia (9,1).

* Htouplotikn epnelpia ava nepipEpela

* H OsocoalAia (9,5) BaOpoloyndOnke pe tnv uPnAotepn cuvoAiki Badbuoloyia petald twv Mepidpepewwv Eexwpilovtag o OAeg TG SLAOTACELS TNG
geunelplag. AkohouBnoe n Nehlondvvnoog pe 9,3, pe Wolaitepa vPnAég Babuoloyieg otov MOALTLIOUO (9,5) Kot tnv eunelpia otn Bakaocoa (9,5), evw n
Avtikn Makedovia (9,4) Eenépaoe emniong Toug eBVikoUC LECOUG OPOUG, XApN OTn yaotpovopia (9,4) .

* HAtukn (9,2) kat ta lovia Nnowa (9,2) BaBpoAoyouvtal 0To HECO OPO TNG XWPOG KOl onUelwoav KaAEC embO0eLg o OAOUG TOUG SEIKTEC.

*  AnO TNV avaAuon POKUTTEL OTL oL TalldlwTteg otnv EAAGda ekTipoUV oAU To avBpwrivo Suvapikd, divovrag e§aipetikni Badpoloyia, nepi to 9,5 oto
oUvVoAo TG Xwpoag. Eldwkotepa, to Bopewo Awyaio (9,8), n ‘Hrepog (9,8), n Autiky Makedovia (9,7) kat n Osocalia (9,7) éAafav eapetika vPnAo
TIOOOOTO DETIKWVY KPLTIKWV YLoL TOUG EpyalOpevoUg eoTLdlovTag oTo UPnAo enimebo eEunnpetnong twv neAatwv kat tn lhoevia.

*  To Bdpetlo Ayaio, mopa Tov HKPOTEPO aplBpo KpLtikwy, KatéAape tnv npwtn O£on otn didotaon tng yaotpovopiag (9,6).

* H Iteped EAAGSQ (8,9) kat n Autiky EAAaSa (9,0) onueiwoav cuvoAika BaBpoloyio KATw Tou LEGOU OpoU, KUPLWG AOYw TwV XaunAotepwv Baduoloylwv
oTn yootpovouia.

Period of analysis: Oct. 1st, 2024 - March 31st, 2025.
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*  TevIKa, KataypadeTal LKAVOToinon wg nPog TNV agia Twv EUNELPLWV O oXEon UE To Kootog (Value For Money) anobdidovrtag Babuoloyia otn xwpa 9,2
KOl LLKPEG SLOKUUAVOELG LETAEL TWV EPLPEPELWY, HE TN XaunAoTepn BabuoAoyia va anodidetal otnv AvatoAikry Makedovia kat tn Opakn (8,6).

* Qg mpog tn Buwopotnta (8,6) kat tnv Yyiewn (8,2) kataypadetat peyalutepn Stadopomnoinon HeTall Twy mepLdEPELWV.

*  Ooov adopad TNV avTAnmTr BLwoluotnTa, opLoUEVEC epLdEPELEC OTIwWCE N AvatoAikr) Makedovia (7,5), ot KukAadeg (7,1), n Kpntn (8,2), ta Awdekavnoa
(8,5), Ta I6via Nnota (7,9) kai n Zteped EANada (7,5) onpeltwvouv Babpoloyia KATw oo tov eBviko péco 0po. H Melomovvnoog (10), akoAouBolpevn
amno tnv Attikn (9), EAaBav tig o Betikeég avadopég ota dtadiktuaka oxoAla. Ooov adopd tnv vylewvn, n Medonovvnoog (7,2 ) kot ta lovia Nnowa (7,2)
E\afov tov HeyaAUTEPO aPLOUO OPVNTLIKWV avadopwVv.

* A&loAoynon tng eumelpiag ava ayopa

*  Ouermokénteg ano tig Hvwpéveg NMoAtteieg kat to Hvwpévo Baoilelo £édwoav tig uPnAotepeg cuVoAKEG BaBuoloyieg, 9,5 kat 9,3 avtiotowa,
akoAouBoupevol amnod ekeivoug ano tn Mleppavia pe 8,9, tn FaAAia pe 8,8 kat tnv ItaAia pe 8,8

Period of analysis: Oct. 1st, 2024 - March 31st, 2025.
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Key Sentim

GREECE’S ONLINE SOCIAL REP
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Sentiment Tracker

METHODOLOGICAL OVERVIEW OF DESTINATION REPUTATION AT LARGE

Analysing online social data

* The “sentiment” reflects the state of travel brands’ online reputation. These are seen
through online social conversations at a global level.

* They are shared by differing media, consumers, companies, citizens, brands and officials
on websites, forums, blogs & social networks.

* While sentiment is not predictive of travellers’ planning, a positive e-reputation is
essential to generate favourability towards destinations and travel brands, particularly
when choosing a destination.

*  From October 2024 to March 2025, Greece was mentioned 296.6+ in social
conversations in relation to travel, generating 2.7M engagements, shared by 84.3K+
unique authors from 200+ countries.

2%

M Social Networks

B Online News

B Blogs / Forums
Magazine / Newspaper

TV/Radio
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Key Sentiment Trends

SUMMARY FOR THE PERIOD OF OCTOBER 2024 — MARCH 2025

* Between October 2024 and March 2025, Greece’s Net Sentiment Index showed steady improvement, rising from 44 in October to a peak of 71 in
December, before gradually declining to 56 in February and recovering to 67 in March. Athens, by contrast, experienced greater fluctuation—
declining to 38 in November, climbing to 76 in December, then dropping sharply to 26 in February before rebounding to 73 in March. Over this six-
month period, Greece ranks fourth among competitive destinations, while Athens places fifth just above Spain. The most significant drop in
February was linked to a series of negative events in Athens and Greece overall, including earthquakes in Santorini, attacks on tourists in Athens,
and protests tied to a train crash anniversary, all of which heightened concerns around safety and stability.

*  Culture remained the dominant topic in terms of conversation volume during Q4 2024 — Q1 2025, significantly outpacing all other categories.
However, it ranked only third in net sentiment. Gastronomy and Hospitality emerged as the most positively perceived topics, each achieving a
sentiment score of 89, despite Hospitality generating substantially fewer mentions. Meanwhile, Environment showed an upward trend in
polarity—likely influenced by successful sustainability initiatives such as the waste management on Tilos island —but continued to hold the lowest
sentiment overall.

* Throughout the last six months Greece continued to stand out with a range of positive online stories on food, culture and natural beauty. Food
tourism is on the rise, with Athen's food tours offering local favourites like bougatza and moussaka, and the Truffle Festival in Kalambaka drawing
large crowds. Beautiful places like Naousa in Paros and Xanthi’s Old Town highlight Greece’s traditional charm, each with its own unique style.
Nature lovers are drawn to quiet spots like Perivoli and Andros, known for hiking, wildlife, and waterfalls. Greece is also making progress in
sustainability, with Tilos Island winning a European award and new partnerships forming with France and Canada.

* Environmental and climate concerns grew in Greece during Q4 2024 — Q1 2025. In Santorini, ongoing earthquakes led to evacuations and
uncertainty for its tourism-led economy. Severe storms and flooding on Paros and Mykonos caused infrastructure damage ahead of the travel
season. Deep-sea research in Calypso Deep revealed high levels of marine litter, while a plan to fill hotel pools with seawater sparked concerns over
increased coastal pollution.

Period of analysis: Oct. 1st, 2024 - March 31st, 2025.
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Reputation Topics

TRENDS FOR GREECE’S ONLINE REPUTATION

Between Q4 2024 and Q1 2025, culture generated the highest volume of social conversations by a significant margin, far surpassing other topics. Despite the
dominance in volume, it ranked third in terms of net sentiment. Gastronomy and hospitality were the most positively viewed topics, with both scoring a high
sentiment rating of 89, even though hospitality was mentioned significantly less. Although the environment category showed an upward trend in polarity—likely
driven by Greece’s successful initiatives such as the waste management system on Tilos Island—it still recorded the lowest overall sentiment index.

Volume of Social Conversations

Culture
Gastronomy
Environment _
Hospitality -1.413

Period of analysis: Oct. 1st, 2024 - March 31st, 2025.

Gastronomy

Hospitality

Culture

Environnement

Greece Reputation Tracker | 10 Note: For a full list of sources, please see appendix A
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Positive Sentiment Drivers

STORIES FUELING GREECE’S SOCIAL REPUTATION

Conversations about Greece regarding tourism spotlighted culture, sustainability, and authentic local experiences. Culinary tourism is thriving, with food tours in Athens and the
Truffle Festival in Kalambaka drawing visitor interest. Destinations like Perivoli in the Pindos mountains and Andros Island stood out for their natural beauty, while Naousa in
Paros and Xanthi’s Old Town offer charming streets to stroll down. Seasonal moments such as Christmas in Athens and Greek Independence Day added to the cultural appeal.
International partnerships, including a tourism deal with Canada and a dolphin sanctuary initiative with France, show growing sustainability efforts.

Examples of reputation drivers

Experience authentic Greek cuisine on an Athens food tour, featuring local
cheeses, bougatza, moussaka, and mezze with raki.

The Truffle Festival in Kalambaka, Greece, attracted thousands with food,
seminars, and music, celebrating the country’s growing truffle hunting scene.

Exploring Athens during Christmas, where the city's ancient streets are
beautifully lit up with festive lights and decorations

Xanthi’s Old Town, famed for its unique architecture, blends Byzantine churches,
Ottoman mosques, neoclassical mansions, and colourful streets.

Naousa, Paros, enchants with its whitewashed houses, narrow alleys, and
vibrant bougainvillea, showcasing classic Cycladic charm.

Highlighting the Greek hospitality, residents and store owners alike offer friendly
tips and helpful guidance to visitors.

Nicknamed “The Authentic”, the Athens Marathon follows the original route of
Pheidippides from the town of Marathon to Panathenaic Stadium.

The Greek Independence Day filled the streets with parades, traditional
costumes and patriotic pride nationwide in March.

Period of analysis: Oct. 1st, 2024 - March 31st, 2025.

Greece ranks among the world’s most beautiful countries for 2024 by U.S. News &
World Report, celebrated for its islands, history, and diverse landscapes.

Corfu as one of the best places to retire due to its natural beauty, warm
community, affordable living and access to quality healthcare

Perivoli, a Vlach village in the Pindos mountains, offers stunning views, rare
wildlife, and tranquility in the heart of Valia Kalda National Park.

The Greek island Andros features swimming under waterfalls, 240 km of markets
trails to hike and dining in the charming island town Chora.

Tilos Island won a European award for “Supporting Sustainable Transition” due to
its innovative waste management and community-led sustainability efforts.

Greece and France are collaborating to relocate captured dolphins to a nearly
completed Greek sanctuary in the Aegean Sea

Canada and Greece sigh a tourism agreement to boost travel, share climate-
friendly practices, and strengthen ties beyond the U.S. market.

Porto Heli boasts multiple luxury destination with villas, vibrant nightlife, and easy
access to nearby islands and historic sites.

Greece Reputation Tracker | 11
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lllustrative Social Posts

STORIES REFLECTING POSITIVE SENTIMENT

Only eating street food for a full day in Greece! #foodie #greece #greekfood #eating #shorts #travel

KarissaEats shared a short

pubiished an 2710724 21 0032, YouTuts | Linilsd S1aies | youlube ctn

Tha Art of Truffle Hunting: Reviving Groece’s Ancient Dafizacy

*

philip chry=opoulos  crealeda post
- sncrent Gmeece The truffla i ancient Craecs was callod “Hydaon.” Phidosophors, listonons, and travelars have praisad the .,
& yery shoat diviance form Kalamiska, visfess can snjoy awdyee ruflle fusl The ares ol Metaomre i= idesl Tor iruflle

puldated o TROAEIAS 1L Jalks Nevs Oihier | UnbsESeies | peshoopaiistddar

Creace EMMag Grecin BCrechPictures chared avides
Shidbing iowgh #liena, whisre st o lests oy will e ey ol $0ristmes, Duming bsborr indo o Testiveld of gh? and wondes,
- travallingwiioiannds pio v com KHwdedide

gulblishied ue DLA2ZS 01 2047 | Twies | Gese | Luics o

The Old Town of Banthl: An Architectural Jewel in Greece

<

tonsos Kokkinidis  crested o post
- - Bnamte arich naturl snvdronmeat. Tha 0d Town of Xasthi iz known thraoghoot Grease for bs distnctive aschiterturs
Wandmstirg thrugh thase sfrosts, wigibors can admirs the wellpesended srchitecturs and divcover hidder

reklisbed an (500 028 ) | 203 | Erilpg Mews Dl | Unlisd Slides | gothiepaiistzars

Period of analysis: Oct. 1st, 2024 - March 31st, 2025.

Architecture & Design crested 3 post
Sweets of Mavuse, Peros, Greece wo Photos Ly, @penian [Id] #archidesign #archiveciure sdesion smavel fplutogrephy
Hgreaca

pleklisfied ar I5O0/IE 91 1037 | Taistadk | Orteie| TopsBondk oo

Bikepacking Trip nach Peloponnese, Gresce

felichmimmer sharad an image
Frnm Ealarrats i Maipio Shealifely Sunreng Bndgcapes, amazingly frieadly |acsle, and fooit that muest surely be prepared for
Graat geds and goddesoce. O daye, 392 ke, B0 rm altitude, 80 % paved sectal roads (ittle to no tmaffic thee.

1
ooblpsned on 20 123 DT | Fedi |Umted Dlaies | Rikensckrg

Athens Gears Up for the 415t Authentic Marathon

Bill Kouras  ecrested a post
informintian on read traffic regulations 1s availabie hera. Athens marathon, atbietico,, menathan, nmming, sporis evant,

Tourism

poblivked on BTG ot 1347 | Woge | Linesd States | greskointimesoom

Commemaorating March 25, Greek Independence Day

Bill Glannopoules  created a post
_unite in celetiration of Gresk independence Day, & national holiday in Greece that ragenstas daenly with the Greek dlaspos.,
Todny mares the 204th anniversary of Greek indapendence Doy, ohnarend on March 23, 2025 (a5 the cunrent date aligns with

ik on VTS o 06T Miods | Auskiily | @edkemyTimem com

E NIPOPAMMA 20212027
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lllustrative Social Posts

STORIES REFLECTING POSITIVE SENTIMENT

Greece Crowned the Warld's Most Beautiful Country

tasos kokkinidis  created a post

_eoience, the arts, social sciences and culsine. Greace gave birth fo drama and the theatre, a3 well 25 disciplines such as .
that have the potential to drive trade, travel and investment, and can directly affect national sconomies. The 2024 anaiysis...

. ¢

publishied an 24 10 | Denlires Peswn Diker | Unl Staien | peekrepoelecam

Best Places to Retire in 2025: The Annual Global Retirement Index

copyright 2025 intemational living  created a post
Another significant advartage of living here is the affordable cost of living. Outside of popular tourst spots like Athens and Santoring, places like Corfu
make living comfortably on a modest budget entirely possible. For example, | spend around.

Petros found his paradise in one of the largest Viach villages

Snpntpng kopuafns  created a post

. bears, roe deer, wild goats and more. The visitor can enjoy swimming in its cold but wonderful waters . People are
increasingly choosing mountain hnlldu}-s, ats well s being active in he beautiful and unique_.  transiated by google B

plbished on 26/ 1024 &t 0568 | Onlive News I'.‘lln-.r: Greace | wwwlite dr

Amazing Destinations To Visit In Your 50s

senior reporter, huffpost life  created a post
“From fragrant curries 1o fresh seafood and famous Ceylon tea, every meal is a delight. The friendly locals make the sxperience even better,
walcaming visitors with genuine warmth. For a more ielaxed pace, explare ancient temples, luah tea._

publisfed on 17/0225 01 1145 | Dalite Miws Other | Urited States | www huffsost com

Period of analysis: Oct. 1st, 2024 - March 31st, 2025.

ﬂ-

NEwE2

&0

Greece’s Tilos Wins Top European Prize for Sustainability

Tasos Kokkinidis  created a post

Greece's island of Tilos has become a symbal of sustainability for the whole of Eumpe, winning the
Sustainabifity victory of Tilos "hetongs to all of Greece' Recaiving the award, Mayor Maria Kemma...

commended by the jury

nisilished an 2071124 m 1225 | Oalive News Oihier : United Stalen | greskfEponeneam

France Steps in to Boost Greece's Innovative Dolphin Sanctuary

filiz kentrafouri

...the Environment 2nd Energy in early March 2025, ) In a question by Greek Reporter 1o Greeoe's Ministry of the Environmant ..
Greece's PASOK sociafist party (Manofis Christodoulakis, Manolis Chnaris and Giorgos Nikitindis) put a question in Gresces.

created a post

pubiished on 17/03725 m 0247 |

News Cihar | Hnited St

FEskrepoiertam

CTV News & @CTVMNews shared a link

Canada and Greece sign memorandum of understanding on toursm betwean the countries civnews.ca/politics/artic...

pusbliafiedd an 15/08,25 a1 I‘}Jili Twitles | Carndy | fwitter oo

World Luxury News shared an image

pushiishied on 36/72/24 a1 'JE.'Mi Fatetiook | Unfled Sialen | facsbook corn

. traditional charm have attracted lusury tourism and real estate developments, making Porto Heli an ideal setting for a
luxurious retreat. Porto Heli is wellconnected 1o Athens via 8 two and half-hour drive, a short helicopter ride, daily ferry, or,_

Greece Reputation Tracker | 13 Note: For a full list of sources, please see appendix A
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Negative Sentiment Drivers

GREECE’S VIGILANCE POINTS FOR ONLINE REPUTATION

Negative stories continue to centre around environmental and security issues in Greece. Santorini’s prolonged earthquakes led to mass evacuations and raised concerns for the
future of its tourism. Severe storms and flooding caused damage to infrastructure, particularly on Paros and Mykonos. Security concerns also emerged, with two Israeli tourists

attacked in Athens. Environmental issues were highlighted as Calypso Deep revealed alarming levels of deep-sea litter, while Greece’s plan to fill hotel pools with seawater raised
fears of pollution.

Examples of reputation drivers

*  Santorini experienced prolonged earthquakes, leading to mass evacuations and raising concerns about the future of the island's tourism industry.

*  Severe storms and flooding hit Greek islands, particularly Paros and Mykonos causing significant infrastructure damage and disruptions.

*  Two Israeli tourists were attacked in Athens after speaking Hebrew and displaying Star of David necklaces.

*  Calypso Deep, the Mediterranean’s deepest point, revealed one of the highest concentrations of deep-sea litter ever recorded, raising concerns about ocean pollution.
*  Greece’s proposal to fill hotel pools with seawater amid ongoing drought conditions is feared to contribute to seawater pollution.

*  Large protests on the two-year anniversary of a deadly train crash caused by staff shortages.

* A nationwide 24-hour strike demanding “dignified wages” disrupted public and private sectors, including public transport, train services, and island ferries.

Period of analysis: Oct. 1st, 2024 - March 31st, 2025.
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lllustrative Social Posts

STORIES REFLECTING NEGATIVE SENTIMENT

Greece Declares Emergency Over Flood of Dead Fish | I5H Mews

_attest the already poor $oarism in Greste. Aoconding to the reports, Tourlam 1o Valos oity &
Thassaly region Fias dropped by . aftar the severs diog in commercial iourem aotiviies Sreece’s
pulbnlic proaeeutor Fasdnunaled an Irrvestlgation intg tha

Engliah

EREAKING REWE

Groacs Distlwun

Emergmnny Deet Fland sl e FleliiSH

putibahied on G2 @ 1206 | FeuTune | INdla | yauuhe eem

How serious are the wiklfires near Athens. Greece? | Weather Hews

A0 hactanes {14,700 aores) of lnnd. Looal srwepaper Prats
Thiesnia. aba sexied 1t 1he Baw hacl . change travel salely seengs 5o Tai, 00 &9 |iies e gl
e g lintlong af planned Might Greace Hivd orther

WARAAS
G HEEY

BARATHON
NER PENTHLL
WELISSIA
FATILLS
RTINS

prabdhed on TITRIZE &3 1481 T Fda | Dale | sevedjadona con

Drought latest southeastern Europe now fecing extstentizHeve! desertiication. Reparta from
Creteim the Peloponness @ Sicllyns Morocco B Libys e and southem Spain =2 that water is
actually unning out in reservoirs. Gyprus is so desperate it is importing water from Greece in gas:
guzrling tankers for ts consumption g & B Without watsr thereis' Nofood v @88 5 J No

liwing conditions & * & « FE No tourists ™ & w. % o~ Mo cconomy: § gy Mo human civilsation Welcome to your
Efoodapacalypse and FClmatetns s

pmlluhnd on 03,24 58 17:58 | Twitier | Oresce | Paitleccom

Period of analysis: Oct. 1st, 2024 - March 31st, 2025.

Greece: Two Muslim migrants attempt to rape Dutch tourist in front of her boyfriend - jihadwatch.org/2024,/08/greece...

published on 25/08/24 at 18:01 | Twatter i United States  twitter.com

Israeli attacked in Greece, assailants flee after seeing his cross

..Nazarath, was attacked by thies individuals in Greece on Wednesday afier they suspected him of being a Jewish lsraell,

Qubati, an Arab-Christian traveling with relatives, suffered |njurles to his jaw and head. ~"Fahad returned 1o the place where
he..

publighed on 21/07/24 &t 1948 | Reddn | United Starea | worldnews

Disbelief in Greece as terrified tourists are told to disembark from ferry into the SEA...

francine wolfisz  created a post

Digbelief in Greeee as terrified tourists are old to disembark from ferey inte the SEA and wade
through

publishad on 12/07/24-3t 21:12 | Newspaper !'..Inir.ed Kingdam | wavw.dallymail. co.uk

Greece Reputation Tracker | 15 Note: For a full list of sources, please see appendix A
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Ratings & Reviews

METHODOLOGICAL OVERVIEW

Consolidating ratings and reviews

*  TRAVELSAT® Pulse uses a solid aggregation methodology to consolidate reviews, both
numerical scores and written feedback, from sources that cater to different aspects of
the tourism ecosystem. It should be noted that not all ratings can be associated with
specific markets.

*  The platform presents all scores through a consolidated scale of 0-10. These have been
converted from their original source and are weighted to adjust the significance that
each source score has. Analyses are carried out across verticals, markets and guest
profiles.

Sentiment analysis technology

* Beyond structured ratings, written reviews are also analysed using the most developed
sentiment lexicon. This allows for an analysis of positive and negative deflections by
keywords by sub-category and guest profile.

* The Al semantic engine covers 16 languages: Arabic, Russian, Polish, Portuguese,
Swedish, Norwegian, Danish, English, French, German, Dutch, Spanish, Italian, Finnish,
Simplified Chinese, and Turkish. However, ratings and reviews are collected for all
sourcing markets sharing their experience on the rating platforms.

MM ’I‘( :l Me Tn ou! arosémon = EXMA JEn—- S
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Scope of Analysis

DEFINING GREECE’S TOURISM ECOSYSTEM

Sources connected to TRAVELSAT® Pulse Reviews Corpus Analysed

* The sources range from search engines with a review function, such as
Google, to complete online travel agencies, like Trip Advisor and
Booking.com. Currently having 45 sources connected?, 95% of all experience- Verticals
based data available online is analysed.

Reviews Count Greece Reviews Count Benchmark

(01/10/2024 to 31/03/2025) (01/10/2024 to 31/03/2025)

* All rating platforms collect global data on the same KPIs, ensuring accuracy
when comparing to other destinations. Benchmarking data is therefore be Attractions 124,885 7,783,264
based on the largest Hospitality Datasets available.

Restaurants 81,970 15,229,724

Sample definition & analysis period

* A sample of 1500 properties in Greece was randomly selected from its full

. o . . . Total Sample 206,855 23,012,988
Trip Advisor inventory to create a representative picture of Greece’s tourism
ecosystem.
N The current report ana|yses the fourth quarter of 2024 and first quarter of Note: The benchmark is composed of several representative European destinations.

2025, ranging from October 1%, 2024, to March 315, 2025.

. . MM rl‘(:l - Ms 1) GuyXpPnHATOB6TNON =< EXNA MPOTPAMMA T
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Key Visitor Experience Trends

SUMMARY FOR THE PERIOD OF OCTOBER 2024 — MARCH 2025

* Greece maintained a strong overall rating of 9.2, consistently exceeding the European benchmark of 8.9 between October 2024 and March 2025.
While review volumes declined seasonally after October, satisfaction levels remained high across the country, including in Athens, which held a
stable performance throughout the off-season.

*  Cultural experiences continued to perform strongest nationally, with a top rating of 9.4, followed closely by Sea (9.2) and Food & Beverage (9.1).
Thessaly stood out with the highest overall regional rating (9.5), excelling in all categories. Peloponnese followed closely at 9.3, with particularly
strong ratings in Culture and Sea, while West Macedonia also exceeded national averages driven by the food & beverage category.

* Personnel remained the most positively mentioned theme in written reviews, achieving a sentiment score of 9.5 across nearly all regions. In
particular, North Aegean (9.8), Epirus (9.8), West Macedonia (9.7) and Thessaly (9.7) received an exceptionally high share of positive reviews praising
their dedication to customer service and hospitality.

* Value for Money followed with a consistent 9.2 with small variations across regions, notably lowest in East Macedonia and Thrace (8.6). Sustainable
Travel and Hygiene showed more variability, with some regions like North Aegean, East Macedonia, Cyclades, Crete, Dodecanese, lonian Islands and
Central Greece scoring below the national average on perceived sustainability.

* Regionally, Attica and the lonian Islands aligned with national trends and scored well across all indicators, while Epirus distinguished itself through
exceptionally high sentiment on Personnel (9.8) and Hygiene (8.8). North Aegean, despite a lower review count, led in Food & Beverage (9.6).
Central Greece and West Greece scored below average overall, mostly due to lower food ratings, respectively.

* The United States and the United Kingdom show the strongest satisfaction overall in terms of scores, both rating Greece above 9.0. Thessaly, as the
region with the overall highest rating, received the highest score from Croatia, the United States, Poland, Hungary and Germany in that respective
order.

Period of analysis: Oct. 1st, 2024 - March 31st, 2025.
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Overall Experience Reputation

MONTHLY BREAKDOWN OF REVIEW VOLUME & OVERALL RATING FOR RESTAURANTS, BARS & ATTRACTIONS
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Note: Data presented here stems from numerical ratings.
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Greece Overall

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN GREECE

Sentiment Scores

Overall Rating

Greece
9.2
, Rating per Market
Overall Rating
Europe
. @

8.9 Market Rating Review Volume

United States 9.5 3,055

United Kingdom 9.3 3,245

Germany 8.9 1,785

France 8.8 1,594

Italy 8.8 1,178

9,1 Greece 8.9 1,202

Culture Sea Food & Beverage

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. Note: Data presented here stems from numerical ratings.

The markets reported are based on review count.

Period of analysis: Oct. 1st, 2024 - March 31st, 2025. Review Count: 206,855
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Attica

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN ATTICA

Overall Rating . Overall Rating Sentiment Scores
Greece AN N Attica
9.2 &—~ 9.2
’
/
/
1
I
1
o Rating per Market
Overall Rating
Europe \
9 e
8.9 Market Rating Review Volume
-~
T~ United States 9.5 2,239
B Greece M Attica United Kingdom 9.4 1,503
Italy 8.8 722
Germany 8.8 811
France 8.7 861
Greece 8.6 288

Culture Sea Food & Beverage

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. }
The markets reported are based on review count.

Period of analysis: Oct. 1st, 2024 - March 31st, 2025. Review Count: 82,772

NIPOPAMMA 20212027
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Central Greece

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN CENTRAL GREECE

Overall Rating _ Sentiment Scores
--a Overall Rating
Greece \ ~
-, Central Greece
9.2 e——~
4 8.9
’
/

/ \‘

! \

! I

1
S | Rating per Market
Overall Rating ,
Europe \
J © . .
8.9 Market Rating Review Volume
~o -

=-==" United Kingdom 9.7 34
B Greece M Central Greece United States 9.5 60
France 9.5 31

Culture Sea Food & Beverage
Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. Note: Data presented here stems from numerlcal ratings.
Sentiment categories with no score do not have a large The markets reported are based on review count.
Period of analysis: Oct. 1st, 2024 - March 31st, 2025. Review Count: 3,915 enough base in terms of mentions.
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Central Macedonia

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN CENTRAL MACEDONIA

Overall Rating . Sentiment Scores
-=o Overall Rating
Greece \ ~ .
’, « Central Macedonia
9.2 e——~
’ 9.2
’
/

/ \‘

! \

! I

1
o | Rating per Market
Overall Rating ,
Europe \
J © . .
8.9 Market Rating Review Volume
~o -

=== Germany 9.1 183
W Greece M Central Macedonia United Kingdom 9.1 81
Turkey 8.6 78
Cyprus 8.6 81
Italy 8.5 60
Greece 8.9 325

Culture Sea Food & Beverage

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. }
The markets reported are based on review count.

Period of analysis: Oct. 1st, 2024 - March 31st, 2025. Review Count: 40,391
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Crete

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN CRETE

Overall Rating _ Sentiment Scores
-—o Overall Rating
Greece \ ~
9.2 , Crete
) 4 9.1
’
’

/

1

I

1

o Rating per Market
Overall Rating
Europe \
J © . .
8.9 Market Rating Review Volume
~ -

STm—-—- United States 9.2 94
B Greece W Crete United Kingdom 9.0 361
The Netherlands 8.9 73
France 8.8 286
Germany 8.7 238
Greece 9.1 134

Food & Beverage Culture Sea

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. }
The markets reported are based on review count.

Period of analysis: Oct. 1st, 2024 - March 31st, 2025. Review Count: 22,578
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Cyclades

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN CYCLADES

Overall Rating _ Sentiment Scores
-—o Overall Rating
Greece \ ~
9.2 -, Cyclades
. ’ 9.2
’
’

/

1

I

1

o Rating per Market
Overall Rating
Europe \
9 e
8.9 Market Rating Review Volume
~o -

—-——— United Kingdom 9.4 272
B Greece M Cyclades Canada 94 83
United States 9.4 338
Australia 9.3 73
France 9.0 151
Greece 9.2 34

Culture Sea Food & Beverage

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. }
The markets reported are based on review count.

Period of analysis: Oct. 1st, 2024 - March 31st, 2025. Review Count: 6,699
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Dodecanese

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN DODECANESE

Overall Rating . Sentiment Scores
Greece --~_ Overall Rating
9.2 /\ Dodecanese
) 4 9.2
/
/

/ \‘

! \

! I

1
o | Rating per Market
Overall Rating ,
Europe \
° ‘ . .
8.9 Market Rating Review Volume
S o - - . .

—-——— United Kingdom 9.1 534
B Greece M Dodecanese France 9.1 69
Germany 8.9 194
Italy 8.8 73
The Netherlands 8.5 95
Greece 9.0 34

Culture Sea Food & Beverage

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. }
The markets reported are based on review count.

Period of analysis: Oct. 1st, 2024 - March 31st, 2025. Review Count: 15,443
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East Macedonia and Thrace

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN EAST MACEDONIA AND THRACE

. Overall Rating :
Overall Rating . Eoct Macodonia Sentiment Scores
Greece AN =~ and Thrace

o——————7
9.2 y 9.1
’
/
/ \‘
! \
! I
I
o | Rating per Market
Overall Rating ,
Europe \
89 e Market Rating Review Volume
RN Greece 8.9 61

B Greece M East Macedonia and Thrace

Culture Food & Beverage Sea

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. }
The markets reported are based on review count.

Period of analysis: Oct. 1st, 2024 - March 31st, 2025. Review Count: 6,111
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Epirus

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN EPIRUS

Overall Rating _ Sentiment Scores
-—o Overall Rating
Greece \ ~ .
-, Epirus
9.2 *~—~
9
’
/
!
1
I
1
o Rating per Market
Overall Rating
Europe \
89 e Market Rating Review Volume
-~
S~eo--" Greece 8.7 38
W Greece M Epirus

Culture Food & Beverage Sea

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. }
The markets reported are based on review count.

Period of analysis: Oct. 1st, 2024 - March 31st, 2025. Review Count: 2,610
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lonian Islands

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN IONIAN ISLANDS

: Sentiment Scores
OveGraII Rating --o Overall Rating
rgeezce ,\ N lonian Islands
o——————7
. ’ 9.2
’
/
/ \‘
! \
! I
1
S | Rating per Market
Overall Rating ,
Europe \
J © . .
8.9 Market Rating Review Volume
”
S~e -7 France 9.2 35
W Greece M lonian Islands United Kingdom 9:2 290
The Netherlands 9.1 62
Italy 8.7 55
Germany 8.7 84

Culture Sea Food & Beverage

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. }
The markets reported are based on review count.

Period of analysis: Oct. 1st, 2024 - March 31st, 2025. Review Count: 5,084
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North Aegean

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN NORTH AEGEAN

Overall Rating . Overall Rating Sentiment Scores
Gl:;ce AN - North Aegean
) /. 9.2
/
/
/ “
! \
! 1
|
o | Rating per Market
Overall Rating ,
Europe \
89 e

Note: Data on reviews per market was not sufficient for
analysis.

B Greece M North Aegean

Q-
Food & Beverage Culture Sea ©
Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. Note: Data presented here stems from nunjnerlcal ratings.
Sentiment categories with no score do not have a large The markets reported are based on review count.
Period of analysis: Oct. 1st, 2024 - March 31st, 2025. Review Count: 514 enough base in terms of mentions.
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Peloponnese

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN PELOPONNESE

Overall Rating ' Sentiment Scores
-— Overall Rating
Greece \ ~
9.2 -, Peloponnese
’ ’ 9.3
’
/

/ \‘

! \

! I

1
o | Rating per Market
Overall Rating ,
Europe \
9 e
8.9 Market Rating Review Volume
~ -

S===- Germany 9.7 44
B Greece M Peloponnese United States 2.6 8
United Kingdom 9.6 54
France 9.2 80
Italy 9.1 55
Greece 8.9 81

Culture Sea Food & Beverage

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. }
The markets reported are based on review count.

Period of analysis: Oct. 1st, 2024 - March 31st, 2025. Review Count: 8,472
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Thessaly

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN THESSALY

Overall Rating _ Sentiment Scores
G -—o Overall Rating
~
reece /\ Thessaly
9.2 e—~ 9.5
’
/
/
1
I
1
o Rating per Market
Overall Rating
Europe \
9 e
8.9 Market Rating Review Volume
~o -
—-——— Germany 9.6 122
B Greece M Thessaly Poland 9.7 108
United Kingdom 9.3 63
United States 9.7 56
Italy 9.4 48
Greece 9.2 66

Sea Culture Food & Beverage

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. }
The markets reported are based on review count.

Period of analysis: Oct. 1st, 2024 - March 31st, 2025. Review Count: 6,638
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West Greece

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN WEST GREECE

Sentiment Scores

Overall Rating -~ Overall Rating

G':;ce /\ N West Greece
° Vs

’
/ \‘
! \
! I
1
o | Rating per Market
Overall Rating ,
Europe
8.9 . .
Market Rating Review Volume
Se o _ - -
- Greece 8.3 44

M Greece M West Greece

Culture Food & Beverage

Note: Data presented here stems from numerical ratings. Sub-categories
with no score do not have a large enough base in terms of reviews.

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from written reviews. }
The markets reported are based on review count.

Sentiment categories with no score do not have a large
Period of analysis: Oct. 1st, 2024 - March 31st, 2025. Review Count: 3,390 enough base in terms of mentions.
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West Macedonia

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN WEST MACEDONIA

Sentiment Scores

Overall Rating - Overall Rating

G"gee‘zce \ N West Macedonia
22— v 9.4

’
/
! \‘
! \
! I
1
o | Rating per Market
Overall Rating ,
Europe \
° . . .
8.9 Market Rating Review Volume
~o _ - -
=T Greece 9.6 42

B Greece M West Macedonia

Food & Beverage

Note: Data presented here stems from numerical ratings. Sub-categories
with no score do not have a large enough base in terms of reviews.

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from written reviews. }
The markets reported are based on review count.

Sentiment categories with no score do not have a large
Period of analysis: Oct. 1st, 2024 - March 31st, 2025. Review Count: 1,848 enough base in terms of mentions.
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Take Aways

IMPORTANT TAKE AWAYS FOR TRAVEL IN GREECE

*  Between October 2024 and March 2025, Greece’s Net Sentiment Index (NSI) rose from 44 in October to 71 in December, then dipped to 56 in February, and rebounded to 67 in
March. Athens experienced more significant fluctuations, dropping to 38 in November, peaking at 76 in December, and then falling to 26 in February before recovering to 73 in
March.

*  Over the six-month period, Greece maintained its position as the fourth-ranked destination, with Athens closely following in fifth, just above Spain. The sharp decline in
February was largely due to safety-related events, including earthquakes in Santorini, attacks on tourists in Athens, and protests tied to the anniversary of a train crash.

*  Culture remained the dominant topic in terms of conversation volume during the period but ranked only third in sentiment. Gastronomy and Hospitality both emerged as the
most positively perceived topics, each with a sentiment score of 89, despite Hospitality generating fewer mentions.

*  Greece continued to attract attention for its food, culture, and natural beauty. Food tourism remained a key focus, with Athens food tours and the Truffle Festival in Kalambaka
drawing large crowds. Scenic locations like Naousa in Paros and Xanthi’s Old Town showcased Greece’s traditional charm, while nature lovers were drawn to quiet spots like
Perivoli and Andros.

* Greece's Environment topic showed an upward trend in sentiment due to sustainability initiatives like waste management on Tilos Island but continued to have the lowest
sentiment overall, largely due to the impact of environmental and climate challenges, such as storms, flooding, and concerns over coastal pollution in the hotel sector.

*  Greece’s overall rating of 9.2 consistently exceeded the European benchmark of 8.9, despite a seasonal decline in review volumes after October. Satisfaction levels remained
high across the country, with Athens performing steadily throughout the off-season.

* Thessaly stood out with the highest regional rating of 9.5, excelling across all categories. Peloponnese followed closely with a rating of 9.3, particularly strong in Culture and
Sea. The North Aegean, Epirus, and Thessaly regions received particularly high praise in online discussions for their personnel, customer service and hospitality.

* Regional disparities were evident in visitors’ mentions of Sustainable Travel and Hygiene. In terms of sustainability Peloponnese, closely followed by Attica, were mentioned
most positively in online comments. Regarding Hygiene, Peloponnese and lonian Islands receive the highest number of negative mentions.

*  The United States and the United Kingdom show the strongest satisfaction overall, both rating Greece above 9.0. Thessaly, as the region with the overall highest rating,
received the highest score from Croatia, the United States, Poland, Hungary and Germany in that respective order.

Period of analysis: Oct. 1st, 2024 - March 31st, 2025.
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Appendix A

SOURCES FOR DATA STEMMING FROM SOCIAL LISTENING

Unveiling the global online reputation of travel brands

Travel brands’ online reputation is measured through global online conversations and
comments on various platforms. These are shared by differing media, consumers,
companies, citizens, brands and officials on websites, forums, blogs & social networks.

Social Networks: Online News

e X *  Greek Reporter

e TikTok *  National Geographic, etc.
*  YouTube Newspaper, News Agency

*  Pinterest e Daily Mail

*  Vkontakte *  The Washington post, etc.
Blogs / Forums TV/Radio

*  Travel blogs *  RTBF etc.

. Reddit, etc. Podcasts

Magazine Press Releases
*  Travel magazine Substack
e Lifestyle magazine, etc. Twitch

Greece Reputation Tracker | 39

MM @
(€)7 Rescarch

Me 1n ouyxpnparodoTnon gEII‘IA
¢ Evpwraikig Evwong ' 17

NPOrPAMMA 2021 - 2027

ANTATONIZTIKOTHTA



https://tci-research.com/travelsat/
https://tci-research.com/

Appendix B

SOURCES FOR DATA STEMMING FROM RATINGS & REVIEWS

Analysing visitor experience based on ratings and reviews data

Currently 45 sources are connected to analyse ratings and reviews data. They account
for 95% of all experience-based data available online.

Agoda GetYourGuide MakeMyTrip TheFork

AirBnB Goibibo.com MeetingReview Travelocity
Booking.com Google Musement Traveloka
BungaloSpecials.nl Holidaycheck.de Open Table TripAdvisor
Camping.info Hostelworld Orbitz Trustpilot
Camping2be Hotels.com Otelpuan Viator
CheapTickets Hotels.nl Parkvaccances Weekendjeweg.nl

Ctrip (Trip.com)

HotelSpecials.nl

Rooms for Africa

Wotif

Dagjeweg HRS Staycation Yelp
Ebookers Klook TableOnline.fi Zomato
Expedia.com Latminute.com.au Takeaway.com Zoover

Facebook
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